Advertising: New Techniques for Visual
Seduction

By Uwe Stoklossa

Read Online ©

Advertising: New Techniquesfor Visual Seduction By Uwe Stoklossa

“Looking to create some fresh visuals? [Advertising] isyour ticket to
inspiration.”—Dynamic Graphics

Advertisers are engaged in a constant search for new ways to grab the interest
and appetites of consumers. Often they use words to provoke interest, but just as
frequently they use eye-fooling images to pull viewers up short and force them to
look again. The second look is the key to a successful piece of communication,
and images that elicit that reaction are an indispensable trick of the advertising
trade.

Uwe Stoklossa knows the secrets behind that second glance. He shares the
knowledge here in hundreds of examples of ads he has collected from around the
world, and in hisintriguing essays on perception, optical tricks, and illusion. This
book will arm you with amyriad of new techniques for visual seduction and will
act as a springboard for a host of new concepts. It s asource of ideas and
inspiration for anyone involved in advertising or the business of communication.
500+ color illustrations
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“Looking to create some fresh visuals? [Advertising] is your ticket to inspiration.”—Dynamic Graphics

Advertisers are engaged in a constant search for new ways to grab the interest and appetites of consumers.
Often they use wordsto provoke interest, but just as frequently they use eye-fooling imagesto pull viewers
up short and force them to look again. The second look is the key to a successful piece of communication,
and images that elicit that reaction are an indispensable trick of the advertising trade.

Uwe Stoklossa knows the secrets behind that second glance. He shares the knowledge here in hundreds of
examples of ads he has collected from around the world, and in hisintriguing essays on perception, optical
tricks, and illusion. This book will arm you with amyriad of new techniques for visual seduction and will act
as a springboard for a host of new concepts. It' s asource of ideas and inspiration for anyone involved in
advertising or the business of communication. 500+ color illustrations
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Editorial Review

Review
“Examples of recent advertising with that extra something that manages to communicate in the blink of an
eye.” (CMYK Magazine)

About the Author

Uwe Stoklossa was born in Hessen, Germany, in 1975. He studied under Thomas Rempen at the University
of Essen, where he gained a degree in communications design. He now works as a freelance copywriter and
designer.

Users Review
From reader reviews:
Joshua Arwood:

Book is actually written, printed, or illustrated for everything. Y ou can know everything you want by a
guide. Book has a different type. Asit is known to us that book isimportant matter to bring us around the
world. Beside that you can your reading proficiency was fluently. A e-book Advertising: New Techniques
for Visual Seduction will make you to end up being smarter. Y ou can feel much more confidence if you can
know about almost everything. But some of you think which open or reading some sort of book make you
bored. It isfar from make you fun. Why they may be thought like that? Have you trying to find best book or
appropriate book with you?

Patrina Eaton:

Information is provisions for folks to get better life, information currently can get by anyone with
everywhere. The information can be a know-how or any news even an issue. What people must be consider
whenever those information which is from the former life are challenging to be find than now could be
taking seriously which one works to believe or which one the particular resource are convinced. If you have
the unstabl e resource then you understand it as your main information it will have huge disadvantage for
you. All of those possibilities will not happen with you if you take Advertising: New Techniques for Visual
Seduction as your daily resource information.

Bess Cook:

The particular book Advertising: New Techniques for Visual Seduction has alot associated with on it. So
when you make sure to read this book you can get alot of benefit. The book was published by the very
famous author. Tom makes some research previous to write this book. This kind of book very easy to read
you will get the point easily after reading this article book.



Robert Olsen:

Advertising: New Techniques for Visual Seduction can be one of your starter books that are good idea.
Many of us recommend that straight away because this publication has good vocabulary that may increase
your knowledge in vocabulary, easy to understand, bit entertaining but still delivering the information. The
writer giving his/her effort to set every word into delight arrangement in writing Advertising: New
Techniques for Visual Seduction but doesn't forget the main point, giving the reader the hottest and based
confirm resource information that maybe you can be one of it. This great information can drawn you into
fresh stage of crucial thinking.
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