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Whether you’ re designing consumer electronics, medical devices, enterprise Web
apps, or new ways to check out at the supermarket, today’ s digitally-enabled
products and services provide both great opportunities to deliver compelling user
experiences and great risks of driving your customers crazy with complicated,
confusing technology.

Designing successful products and services in the digital age requires a multi-
disciplinary team with expertise in interaction design, visua design, industrial
design, and other disciplines. It also takes the ability to come up with the big
ideas that make a desirable product or service, aswell as the skill and
perseverance to execute on the thousand small ideas that get your design into the
hands of users. It requires expertise in project management, user research, and
consensus-building. This comprehensive, full-color volume addresses all of these
and more with detailed how-to information, real-life examples, and exercises.
Topics include assembling a design team, planning and conducting user research,
analyzing your data and turning it into personas, using scenarios to drive
reguirements definition and design, collaborating in design meetings, evaluating
and iterating your design, and documenting finished design in away that works
for engineers and stakeholders alike.
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Whether you’ re designing consumer electronics, medical devices, enterprise Web apps, or new waysto
check out at the supermarket, today’ s digitally-enabled products and services provide both great
opportunities to deliver compelling user experiences and great risks of driving your customers crazy with
complicated, confusing technology.

Designing successful products and services in the digital age requires a multi-disciplinary team with
expertise in interaction design, visual design, industrial design, and other disciplines. It also takes the ability
to come up with the big ideas that make a desirable product or service, as well as the skill and perseverance
to execute on the thousand small ideas that get your design into the hands of users. It requires expertisein
project management, user research, and consensus-building. This comprehensive, full-color volume
addresses all of these and more with detailed how-to information, real-life examples, and exercises. Topics
include assembling a design team, planning and conducting user research, analyzing your data and turning it
into personas, using scenarios to drive requirements definition and design, collaborating in design meetings,
evaluating and iterating your design, and documenting finished design in away that works for engineers and
stakeholders alike.
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Editorial Review

Review

"Kim’'s book is nothing less than a complete handbook for an entire profession. Kim’'s unigue background in
the practice, pedagogy, and epistemology of the design business has given her the experience needed to write
the ultimate ‘ how-to’ book. Every step in this fascinating and multi-faceted discipline is described in detail in
simple, readable prose, richly illustrated with examples taken from real products, real clients, and real design
problems. This book is comprehensive in its scope, exhaustive in its depth, authoritative in its practice, and
pricelessin its wisdom. I’ ve no doubt that this will become the most dog-eared, annotated and worn-from-
many-readings volume in your library." —Alan Cooper, bestselling author of The Inmates Are Running the
Asylum and About Face 3: The Essentials of Interaction Design

"Kim is one of the brightest minds in the world of user experience design. Her work on Goal-Directed
Design and persona development has set a standard.” —Jared Spool, Founding Principal, User Interface
Engineering

From the Back Cover
DISIGNING FOR THE DIGITAL AGE

Whether you're designing consumer electronics, medical devices, enterprise Web apps, or new ways to check
out at the supermarket, today's digitally-enabled products and services provide both great opportunities to
deliver compelling user experiences and great risks of driving your customers crazy with complicated,
confusing technology.

Designing successful products and services in the digital age requires ateam with expertise in interaction
design, visua design, industrial design, and other disciplines. It aso takes the ability to come up with the big
ideas that make a desirable product or service, as well asthe skill and perseverance to execute on the
thousand small ideas that get your design into the hands of users. It requires expertise in project
management, user research, and consensus-building. This comprehensive volume addresses all of these and
more.

"Kim's book is nothing less than a complete handbook for an entire profession. Kim's unique background in
the practice, pedagogy, and epistemology of the design business has given her the experience needed to write
the ultimate 'how-to' book. Every step in this fascinating and multi-faceted discipline is described in detail in
simple, readable prose, richly illustrated with examples taken from real products, real clients, and real design
problems. This book is comprehensive in its scope, exhaustive in its depth, authoritative in its practice, and
pricelessin its wisdom. I've no doubt that this will become the most dog-eared, annotated and worn-from-
many-readings volume in your library."

ALAN COOPER

Bestselling author of The Inmates Are Running the Asylum and About Face 3: The Essentials of
Interaction Design

"Kim is one of the brightest mindsin the world of user experience design. Her work on Goal-Directed
Design and persona development has set a standard.”
JARED SPOOL



CEO & Founding Principal, User Interface Engineering
About the Author

Kim Goodwin is VP Design and General Manager at Cooper, where she leads an integrated practice of
interaction, visual, and industrial designers, and also directs the devel opment of the acclaimed Cooper U
design curriculum. Kim knows the design world from multiple angles; she started her career as an in-house
and freelance designer and spent several years as an in-house cresative director before joining Cooper 11
years ago. Kim has led projects involving a tremendous range of design problems, including Web sites,
complex analytical and enterprise applications, phones, medical devices, services, and even organizations.
Her clients and employers have included everything from one-man startups to the world's largest companies,
aswell as universities and government agencies. This range of experience and a passion for teaching have
led to Kim's popularity as an author and as a speaker at conferences and companies around the world.

Users Review
From reader reviews:
John Armstead:

Do you have favorite book? Should you have, what is your favorite's book? Guide is very important thing for
us to understand everything in the world. Each e-book has different aim as well as goal; it means that book
has different type. Some people truly feel enjoy to spend their time and energy to read a book. They can be
reading whatever they take because their hobby is reading a book. Consider the person who don't like
studying a book? Sometime, man feel need book after they found difficult problem or even exercise. Well,
probably you'll have this Designing for the Digital Age: How to Create Human-Centered Products and
Services.

Evan Reyes:

In this 21st centuries, people become competitive in each and every way. By being competitive today, people
have do something to make all of them survives, being in the middle of the crowded place and notice simply
by surrounding. One thing that oftentimes many people have underestimated that for awhileis reading.

Y eah, by reading a book your ability to survive increase then having chance to remain than other is high. For
yourself who want to start reading a new book, we give you this particular Designing for the Digital Age:
How to Create Human-Centered Products and Services book as beginner and daily reading e-book. Why,
because this book is greater than just a book.

Robert Frith:

Do you one of people who can't read pleasant if the sentence chained from the straightway, hold on guys this
specific aren't like that. This Designing for the Digital Age: How to Create Human-Centered Products and
Services book is readable by means of you who hate those straight word style. Y ou will find the details here
are arrange for enjoyabl e studying experience without leaving possibly decrease the knowledge that want to
supply to you. The writer associated with Designing for the Digital Age: How to Create Human-Centered
Products and Services content conveys prospect easily to understand by many people. The printed and e-
book are not different in the articles but it just different in the form of it. So, do you nonetheless thinking



Designing for the Digital Age: How to Create Human-Centered Products and Servicesis not loveable to be
your top list reading book?

Preston Garza:

This Designing for the Digital Age: How to Create Human-Centered Products and Services is brand-new
way for you who has curiosity to look for some information because it relief your hunger details. Getting
deeper you upon it getting knowledge more you know otherwise you who still having little bit of digest in
reading this Designing for the Digital Age: How to Create Human-Centered Products and Services can be the
light food for yourself because the information inside this book is easy to get by anyone. These books
develop itself in the form which can be reachable by anyone, yeah | mean in the e-book type. People who
think that in book form make them feel tired even dizzy this e-book is the answer. So there is absolutely no
in reading a book especially thisone. Y ou can find what you are looking for. It should be here for you
actually. So, don't missthat! Just read this e-book kind for your better life and also knowledge.
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